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 00:00

Hey, everyone, welcome to another episode.

 00:03

At this point, you have created your recovery gameplan you're in the zone, you're not
procrastinating anymore. You're being productive, you've got your one thing that you're
working on every single day to move you forward. Because now that you've got your your
flow mapped out for either your new business or your current business, you have a very
specific action plan between the flow and your recovery plan combined to move you
forward. I think you're in a great place. But you may still have some questions. No doubt,
we also have some questions. as business owners. We're still trying to figure it out. Right?
So if you're not sure trying to figure it out, good for you.

 00:44

But I feel like my business is running just fine. And yet

 00:47

I'm still trying to figure things out. So maybe I'm just different. Or maybe we're all the
same. And and I don't know, so if you've got it all figured out. please shoot me a note. I
would love to learn from you. But I'm in the camp of still trying to find You're some things
out every single day. And because of that, I'll listen to a lot of podcasts. I'm in several
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masterminds. I work with different coaches and people and we all come together to check
on each other and make sure our businesses are running, share ideas. And so because I'm
constantly learning, I'm soaking in information, right? I'm on different email lists, not
because I necessarily want to purchase the product, but because I want to learn how
they're communicating. What is their copywriting look like?

 01:29

How are they working with

 01:32

their potential clients?

 01:35

Because I want to learn that

 01:37

you're what is their voice sound like through email? What new things are they trying that
sounds really interesting that I could learn from. I mean, we're probably all doing that.
And so you know, every week I'm listening to a webinar or I'm joining some sort of
something, some sort of activity I am participating in, because I want to learn and again It
may never be a product

 02:02

that I purchase. But it's just a simple fact

 02:04

that someone's got something really cool going on.

 02:08

And I want to learn from them.
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 02:10

And hopefully you're doing the same thing. That's why you're listening to me. Because
you're trying to connect with someone who knows a little something, or has something
different

 02:20

going on. Are their voices a little different,

 02:22

are they they're sharing a different perspective.

 02:25

And you want to soak it in.

 02:27

Right? So

 02:28

this week, I listened to another live webinar by gravy. I don't know if you've ever checked
out Baby, I would tell you to check them out. They primarily focus on helping clients
maintain their subscription services or you know, continue to have money flow in from
customers and clients. instead of allowing those individuals to opt out or not gather
payments or whatever, whatever it is, right? It deals with payments and keeping
customers on service. I haven't actually bought it I'll be fully transparent It's not something
that that I have invested in it doesn't mean that I won't, because I think they have a very
interesting business model. I think they're super smart. And they share a lot of valuable
information. So go check them out. I think they're a great company. And so again, full
transparency. I'm not telling you this because I've worked with them or I've purchased
anything from them. But I think they are super smart. I think they are a great company,
and they're putting a lot of value out there. And so I always tune in because I'm learning I
want to learn. So I listened to one of the webinars they did this week, and it had Ashlyn
Carter on there, and she is a copywriter. So if you haven't ever checked her out, she's really
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good. She is really good, very down to earth. Very smart, very logical, is the things that I
appreciate. You know, whenever I'm looking to someone to learn from, and that's exactly
how brave he is as well, as well. Very smart, very logical and how they approach things. So
if you want to check out Ashlynn, she is in Ashland with a y as HLY. in. So Ashlyn, right w r i
t so like she's writing to writes, Ashley writes,

 04:17

calm.

 04:18

And so she does a lot of copywriting. She put a free, you know, a little booklet out there
about how to get your messaging across during this COVID-19 which I thought was very
helpful, right? So you're talking about building out your gameplan you're focused on
mapping out the first step in your flow are mapping out the next step in your flow or your
pathway, which deals hand in hand with the recovery plan. And so if you're, if you're trying
to figure out what that looks like and what your messaging should look like,

 04:47

I think this is

 04:48

the next step.

 04:50

Check out Ashlyn writes calm. She also has a YouTube channel.

 04:55

Okay, so if you search

 04:57
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Ashlyn Carter writes, okay then Ashley, right? We'll come up, she's got all these different
videos, she does one a week. She's got some really great content out there. So if you're
trying to pivot or if you're just trying to maintain, or,

 05:10

like all of us

 05:12

know, for me, I just want, you know, a little reminder, I need a little refresher, I need
someone that will say, hey, you're in that path.

 05:21

Don't doubt yourself. This is right. You know,

 05:23

so, I'm not, you know, the best copywriter. I'm not gonna say that I am I write copy. I write
different things, right? Mostly, instead of writing I talk to you all. And so that's what this
podcast is about. But either way, I have ideas and I share them. And so from time to time,
it feels great to be validated, and just reconfirm that I'm on the right path. And so I would
tell you that that's what she can do for you go check out her stuff. See if it's helpful. One of
the cool things that she said yesterday, I jotted it down. It was a really great quote. She
said the best copy isn't written. It's assembled. Her best piece of advice was to listen.
Listen. And I know we all know that if you sit down and think about it for a second, you're
like, of course, I'm listening. I'm listening to my customers. You know, I have, you know,
web pages out there. And I have Facebook pages and Instagram. And I put out these
different social media posts, and I put out

 06:20

a podcast or I put out a blog, or I put out,

 06:24
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I don't know, a YouTube video, right? Whatever it is that you're putting out there to remind
individuals that your information is out there, you again, you're trying your game plan is
how are you reaching your customers in this changing environment, you still know your
customer, customer should still be the same. I would expect they still exist. They may not.
But I'm moving forward with the perspective that your customer still exists. So your game
plan was challenging you to figure out a new way to communicate with them and meet
them wherever they are. Right? If that's changed, maybe it hasn't until Just need to double
down on where you're currently making them. If you're already advertising through social
media, maybe you double down on that, but how does your message need to change?
What is your message need to look like? So that's exactly what she talked about
yesterday, you need to listen to what your current customers are saying. And then create
your message and get it out there.

 07:22

Based on what you're hearing,

 07:25

no brainer, right? Don't we all think that it's so hard to come up with these ideas of you
know, what we can do to provide value and service to our customers? Well, we already
have the idea, we know what they need. Now. We just need to join the conversation that's
already happening in their head. And how do you know what's happening in their head?
Well, you listen to him. Okay. Now, that may be hard if you have a really small audience
or you're just starting out, and I get that, okay, but start to build your social media
presence If nothing else, based on who your avatar is. You may have some friends that are
your avatar, you can find some ways to get connected. Okay, and she can no doubt the
check out her information. I know she's got some great info out there. So I'm not going to
dive into that in this episode. Okay. How to find your how to find your audience? All right. I
have a I have a company that I've hired. It's a marketing team that's helping me with that
so many be fully transparent. It's not something that I'm an expert at. Right? I have other
people helping me. That is not my gift. I'll say that time and time again. Okay, now you're
trying to figure out what your messaging is. So you figured out who your where your
audiences and you're tapping into them and you're listening. And now you've got to craft

 08:42

a message.
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 08:44

And so that's really what she talked about yesterday is, you know, understanding where
people are right now and helping them understand how your product

 08:52

or service will continue to help them.

 08:56

One of the really cool things that I talked about yesterday that never even struck me Cuz
my my brains just not focused on this, but I want to give you an example.

 09:04

They talked about the fact that

 09:07

a lot of people, obviously, we're not traveling right now, but that as soon as we come back
and start traveling, it's going to be even more expensive to travel. Because we're going
from nothing to then everybody wants to travel. And so if you're talking about traveling,
and your message needs to still be about helping people make travel decisions, then
maybe your messaging is somewhere around, go ahead and start looking into travel now
and start booking it because once we get past some of this, it's going to be even more
expensive. And so you don't want you don't want to put a fear in anyone. That's not what
the message needs to be. So you need to craft it very carefully. You know, right now
there's a lot of people trying to make money off of off of everyone around us being scared
of the virus that's not respectful. That's not professional. That's not anything I would ever
encourage you to do. Please don't do that. But we don't want to be smart. We want to
share people what the obvious

 10:03

answer is. Because it's obvious to us. That's our gift.
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 10:06

We know if we're in the travel industry, that when things like this happen when impacts
happen. Naturally, there's going to be a boom afterwards if we've learned that we know
that that's our gift. So we just need to find a way to share our gift now and educate and
empower and bring our message in front of our customer so they know what's about to
happen.

 10:30

So they can make a good decision and that's what we're here to do.

 10:33

We're here to

 10:35

help our customers or our clients make good decisions.

 10:40

With our information with our gift.

 10:44

What I'm doing right now, right, I want to help you make a good decision.

 10:48

So I want to help you keep your business moving forward.

 10:52

Matthew Flook are talking about that.
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 10:55

Create your game plan, the recovery game plan.

 10:57

We talked about that.

 10:59

Now, it's How do you figure out the message that you need to craft in order to make sure
your game plan is moving forward in order to ensure that you're touching the clients and
the customer that you need to touch through your reach. And they continue to come and
participate and pay for the services and products that you offer? That goes down to your
copy, to your writing to your advertising, the messages that you're putting out there to the
education that you give. The other thing that Ashlyn said and I need to find it, she talked
about the difference between content writing and copywriting. And she said content
writing is educational. The point of it is to educate. Okay, so if you're just putting content
out there, which is what this these podcasts are for, right, I'm giving you content on
educating you. Right, that's different than copywriting. copywriting is to get a sell. So
decide which one you're going to do. You may be out there doing all these things. social
media posts and, and so on and so forth. It may just be to to provide content,

 12:08

which is different than copywriting, which is to get a cell.

 12:12

So once I mean that was a lightbulb for me, I had to actually make a differentiation in my
brain. I understand the difference, but I have to actually call out the difference. So call out
the difference. What are you doing? That's content writing to educate? And what are you
doing that's copywriting, which is to get a clicker. So know the difference. And there are
overlaps between the two and she was very clear about that. Both of them overlap a little
bit. You should have a little bit of education in your copywriting. But you're gonna have a
call to action at the end of it, to get them to go do
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 12:46

something which is to purchase your product or your service.

 12:51

So how do you craft that message?

 12:54

That's my next challenge for you. You've got your plan. Now you've got to get your
information in In front of your, your avatar. What does your message look like? How do
you use your gift to help them understand now is the time to take action? Because what's
going to happen down the road that's going to actually put them behind or hurt them
more if they don't take action now, or they don't prepare now? What does that look like?
So figure out your message. That's what I want you to do to continue to move your
business forward. What is your message? How do you deliver it in such a way that you
don't

 13:33

scare? I don't want you scaring people.

 13:36

But so that they understand. If they take action now it's actually going to benefit them in
the long run. And that's what you care about. Okay, crack your message. Check out
Ashton Carter. Man, she was amazing. I'm super impressed by her. I'm gonna start
following her YouTube channel. I think she's great.

 13:52

So go check her out. Thanks for listening.
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